DOCUMENTATION

Contextual Analysis
Product

Device: Pulse Cuff
The device is a heart rate monitor styled like a cuff bracelet. Pulse Cuff is made up of two components. The first component is the circular chrome face which appears at the front of the device for fashion purposes. The second component is the LCD which appears at the back of the unit. The LCD is the main component of the unit and is the component which keeps check of the user’s heart rate through sensors built behind the back of the LCD (component which is touching the user’s wrist). The LCD portion of the unit is also the portion which contains the in-built tracking device (GPRS) and Bluetooth module for communication with the user’s mobile phone.

Context

The device although medical in nature was designed so that it could be utilised in all environments without the user having to deal with the usual inconvenience of wearing or carrying along a medical device. Designed to be used by patients with heart problems, the device intends to be easy to wear, pleasing aesthetically as well as being functional by ensuring the well being of the user. 
Audience

The target audience as mentioned above is patients with heart problems. With this in mind, the demographic of such a niche audience should be middled-aged to the elderly. However also taking note of the sophisticated nature of the device itself, it will primarily target patients who are more financially well off.  
Purpose

The primary purpose of the device is to ensure the well being of the user by monitoring the user’s heart rate and automatically contacting a hospital for assistance should the need arise. The main incentive for heart patients to purchase this device is to ensure their own safety and well being in an emergency. The parties who will benefit most will be the user, hospital involved and mobile network involved. The user will be guaranteed with assurance that they will always receive assistance in an emergency situation even if they are not able to contact for help. The hospital will benefit from the venture as they will be receiving more patients. And thirdly the mobile phone carrier the user belongs to will benefit as the device will automatically alert the nearest hospital via autodialing and voice message thus creating more revenue for the user’s mobile phone carrier. 

Interaction
The user interacts with the device simply by putting wearing it on their wrist. The device will automatically message for assistance from nearby hospitals when it detects that the user’s heart rate has fallen or risen above the average threshold.
The contacted hospital will then provide assistance through the sending of an ambulance vehicle to where the user is located.
Reflection on Design Decisions
Advertisement
A few beta versions of the advertisement were made before the final ad was created. The central idea of the beta adverts was uniqueness and it is through this factor that the ad hoped to create impact and compel the consumer the purchase the product. However due to imaging size and criteria, the initial versions of the advert were not suitable for inclusion in the project. 

The final advert that has been included in the project begun with a complex idea involving an old woman standing in a ballroom wearing the device with two younger women supporting her from each side. The two younger women were to have the verve logo embroidered on a part of their coat. The central idea this advert attempted to convey is firstly that the device can be worn in more formal settings without breaking the refined styles of the wearer’s wardrobe. Secondly it attempts to impact the viewer emotionally through the supportive gesture of the two younger women (who are hypothetically verve employees). Through this visual composition, the viewer of the advert should feel that Verve as a company cares about its customers and thus have designed a product that will ensure their well being. However, after some thinking, it was felt that it is slightly too complex as an advert. Therefore, a more simplified version was created. Without changing the theme of care and affection as the advert is aimed at an audience which would consider this to be an important part of their life, the final advertisement was created. 
The final advert is monochromatic to ensure consistency with the packaging and information design and is comprised of two components. The first of these is an image of two hands in a handshaking gesture enclosed in a white love heart shape. The heart shape is simply an abstract object which links the advert back to the device. However although abstract it works on two levels. First as mentioned, it relates the advert back to the main product, secondly it places emphasis on the activity taking place within (the handshaking gesture). The image seeks to create emotional impact visually through the handshaking gesture as it in semiotic terms can be identified as a “second level signifier which connotes symbolic meaning” (as it denotes a variety of meanings). Such meanings associated with the gesture include: understanding, care, union and harmony. The second component of the advert further promotes the theme of care and nurture. The short statement of “Because we care” reiterates the meaning the image portion of the advert seek to convey and further assures (persuades) the viewer that the product has somehow been created in their best interest. 
Thus it can be said that the advert seeks to be effective through the correct addressing of psychographics to the demographic of the target audience. 
Other advertisements which influenced in the creation of this ad include in particular the ending screen of the NRMA insurance advert with the motto “always by your side” as well as the Absolut Vodka advertisements which are similar in composition.
Logo

The logo created was not for the actual device but rather for the hypothetical company which will be producing the device. The company named “Verve” which means vitality is in a way a play words. It is an attempt to create the psychological effect of assuming that all products of the company will radiate with a sense of vitality. The logo is based on the Bauhaus style and is comprised of four circles (two of which are hollow), three lines and two description words. It seeks to be the representation of the arms of an analogue clock through the composition of the circular and linear elements. The lines ending with the filled orange circles represent the hour and minute arms of the clock and the line ending with a hollow circle represents the second arm. This is a logical representation as the logo is for a company which manufactures watches. The company name of “Verve” and the word “Timekeepers” on the logo emphasise this. In addition, besides the circular elements playing the role of signifier, it also contributes to the corporate identity of the company as circles denote unity and nurture. This corresponds effectively with the product being marketed.  Furthermore, the colour scheme of orange (colour representation of verve) and grey (technology) have been used to give the company a modern feel. Although the product being manufactured is not targeted at a young audience, the product itself is still a piece of modern equipment which would require an as technologically advanced company to manufacture. 
Information Design

The information design for the device is split into two parts. The first piece of information design outlines the main features and functions of the device by using lines as indicators and numerals as keys. The key is located below the diagram and gives brief descriptions of what each number denotes. Influenced by the Bauhaus style, the diagram is simple and made up of two filled rounded rectangles. The black rectangles seek to denote arms which hypothetically belong to the pictogram person of the second piece of information design thus creating correlation between the two pieces.
The second piece of information design is to demonstrate how the device works. Once again the Bauhaus style was used to correspond with first piece of information design. The diagram is made up of pictograms. The numbers above each pictogram and arrows denote the order of data flow. The choice to use pictograms as the main form of representation for the major elements of the diagram was due to the fact that they are easy to view and interpret. As this piece of information design seeks to demonstrate to the user how the device functions, it is important present the information in the most clear and easy to understand way. Presenting the information in such a manner also eliminates the possibility of confusion arising from chart junk and complexity. 

Packaging
The packaging chosen for the device was not created with the standard template provided. Instead it is presented in the form of a cube. The cube was chosen because its form psychologically promotes a sense of reliability. Furthermore, it is appropriate physically in housing the device as it provides ample space for both the device to sit safely as well as extra space for documentation materials. A monochromatic colour scheme was used as it corresponds with both the colours of the device as well as the advertisement. The lid of the box contains firstly the name of the device and the diagram representation of the product from both the top as well as back. This shows the user exactly what they have purchased.
In addition, each pair of opposing box faces had been created to have equally contrasting colours (ie: 2 faces are black/ 2 are white). There is zoomed in close ups of various parts of the device (ie: on the black faces on the faces which makes up the sides of the box. As the top of the box shows the device in its entirety, it was felt that the sides should show the elements separately. Thus a fragmented representation was used for the close ups that appear on all four sides of the cube. This style was chosen as it sleek and elegant corresponding well with the high end product contained within. 
Furthermore, the base of the box contains the country the device was made in, the verve logo, the Bluetooth logo (as the device supports this function) and the barcode which come standard on most product packaging. 
Moreover, the absence of description text on the packaging is due to the assumption that an instruction booklet would be included and to avoid unnecessary clutter that could mar sleek look of the packaging. Influences from others within the field of design practice include: packaging of the Ipod as well as the Bedwin Multimedia Speakers box.
